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Milwaukee Sail & Power Squadron Facebook 6 Week Transition

CASE STUDY - INSIGHTS & GROWTH

Tracking Metrics

Data Driven Decisions
Performance Measurements
Goal Setting & Monitoring
Identify Trends & Patterns
Optimize Resources (what effort yields
the best results)

Milwaukee Results: Aug. 1st - Sept. 12th VS. Jun. 19th - July 31st

Reach increased by 885%
Content Interactions increased by 100%
Gained 2 new members
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Milwaukee Sail & Power Squadron Facebook KPIs Month By Month

CASE STUDY - INSIGHTS & GROWTH

Milwaukee Results: July Vs August

Reach is the total number of people who see your
content.
Impressions are the total number of times your
content is displayed, no matter if it was clicked or
not
Impressions increased by 1,396%
Reach increased by 1,675%
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Before - United States Power Squadron Search

FACEBOOK ACQUISITION STRATEGY

After - United States Power Squadron Search

PR & Marketing Deployment
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Before - America’s Boating Club Search

FACEBOOK ACQUISITION STRATEGY GOAL

After - America’s Boating Club Search

PR & Marketing Deployment

phase 2
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